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From high street to high end, the British fashion industry does
us proud. Meet the women who make it a global success, kicking
off at the top with luaury powerhouse Tamara Mellon

Interview SHERYL GARRETT Power list SALI HUGHES

t's been a busy few months

for Tamara Mellon. The

44-year-old, now based in

New York, has successfully

negotiated a massive deal

to secure the future of her
company, Jimmy Choo, of which she
is co-founder and chief creative officer.
‘It’'s been nuts,’ she says. ‘T've flown to
London five times in six weeks. You have
to balance work with home, so I flew
back to New York because my daughter
[Minty, nine] had a school play, and I'd
never miss anything like that, but then
I'had to go straight to another meeting
in London. It’s such a difficult balance,
and you're always guilty if you're a
working mother: have Ileft enough
time, have I done this or that?’

And the pace doesn’t let up. This
month, Mellon will be in China, where
the big luxury brands are expanding
rapidly, and where she’ll also be doing
her duty as a government-appointed
business ambassador for Britain.

(She was awarded the OBE in 2010
for services to the fashion industry.)

When we speak, Mellon is having
some rare time at home, a penthouse
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on Manhattan’s exclusive Upper
East Side that she boughtin 2008
for a rumoured $20 million. I'm not
violating her privacy if I describe the
walk-in closets displaying hundreds
of pairs of Choos, the huge white sofas
that are themselves the size of many
Manhattan apartments, and the cool,
contemporary styling. Google it and
you can see it all for yourself, because,
as the face of Jimmy Choo, as well as
the brains behind it, Mellon is in the
media spotlight constantly.
‘It wasn't something I planned,’
she says. ‘In the first five years, [ was
creative director, designing the shoes,
and [ was the CEO. So when the press
wanted to do an interview, I was the
only person able to talk about the
collections and the business. Butas a
result, I don’t have much privacy: every
boyfriend, everything else, is public.’
It's that blend of a bang-on eye for
design and for business that makes
Mellon such a fashion powerhouse.
Downtown from her apartment,
among the designer shops of Madison
Avenue, the Jimmy Choo store sits
so comfortably beside established

brands, such as Calvin Klein, Louis
Vuitton and Ralph Lauren, that it’s easy
to forget quite how much Mellon has
achieved injust 15 years-120 stores

in 32 countries, and counting.

The story of how she reinvented the
Choo brand is fashion folklore. When
Mellon met Jimmy Choo himself, he
was making bespoke shoes in London’s
East End and she was working in a
magazine fashion department. She saw
the potential to build a brand, and her
father, Tom Yeardye - who had made
his fortune setting up the first celebrity
hair product range in partnership with
Vidal Sassoon - offered her a loan of
£150,000 to set up a ready-to-wear »»

‘What motioates
me s wanting
independence

but also old-
fashioned fear’
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Like mother, like
daughter: Tamara
Mellon withnine-
year-old Minty













